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Mission
[what we do]

Build girls of 

courage, 

confidence and 

character that 

make the world a 

better place.

Purpose
[why we do it]

Champion

Girl Ambition
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“I feel like ambition is something that is 

typically associated with males, so 

making that a foundation of Girl Scouts 

could actually have really significant 

cultural change. The value Girl Scouts 

adopts get adopted by the rest of 

society. I am really excited about this!” 

Phoebe

Gold Award Girl Scout
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Simplified Brand Architecture
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A New Look for Girl Scout Products
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Fun Branded Patterns Which Can Be Applied Across 
Product Categories
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Legacy Products for Alums Inspired by Vintage Designs
Standards include a mature color palette, vintage pattern, and quotes
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New Branding Introduced in 2020 Official Apparel Launch
Girls, parents, and press were enthusiastic about the collection
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Transforming in Service to Girls

Connecting with 

93%
of girls who need a champion
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Championing Girl Ambition at Every Turn
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Embracing Our New Identity
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